Q: Please explain Careermetasearch.com and what led to its creation?
A: CareerMetaSearch.com is an online passive candidate portal that allows employers an avenue to reach passive candidates where they spend time online.  As there are over 40,000 job boards that reach active candidates it’s our mission to reach currently employed passive candidates.  I created the technology Push Posting product in 2003.  I originally started out as a job aggregator like indeed and or simply hired and that’s why we use the word “metasearch” in our company name. However I quickly changed the model to a passive candidate portal.  Having spent my entire professional career in recruiting and utilization of tools and job boards I was tired of the poor quality of resumes that I received.  I didn’t feel as though I got any ROI from these sites and as it took me longer to review and source resumes to find the quality candidate I wanted. So I set out to make it a better model that would better connect the passive job seeker with the employer.

Q: Can you explain what “Push Posting™” is?

A: Push Posting™ is our patent pending technology that extracts keywords from a job posting and inserts pertinent job keywords into numerous search engine pay per click models.  The keyword engine is the heart of the product as it understands what keywords to “Push” into the search engine marketing.  After the keywords are inserted into search engines our team then creates the advertising that a passive candidate would see.  We then push the advertisement where passive candidates spend time online.  

Q: Do you have the percentage of the successful hires that began as passive candidates?

A: We continually work with our employers to capture passive candidate profiles. Our employers are also able to purchase metrics on how we have captured candidates that include keywords used, advertising impressions, number of click on the advertising, and how many people applied.
Q: Are employers using the internet more and more to open up a dialogue with passive candidates?  How so? 

A: Yes they are. Our sales and company growth show this to be true.  Companies are grasping our solution and the need for our products and services.
Q: What makes passive candidates appealing for organizations looking for talent?  
A: Finding a perfect candidate is like finding the holy grail for a recruiter.  Passive candidates are employed and valued within their current company.  They have the longevity, experience and typically will transition into their new role with ease, as opposed to finding someone that you need to train, and bring up to speed.  
Q: Explain the advantages of using CareerMetaSearch.com rather than your traditional job board?
A: CareerMetaSearch.com is more of a methodology and web service than it is a job board.  Traditional job boards mass market to active job seekers and drive everyone through a home page.  They take clients money and brand themselves whereas we work with our clients to find passive job seekers and to brand their company and or their job.  As passive candidates don’t spend time on job boards but they do spend time reading about their job and or their job industry this is where we reach them.  We provide our clients either a passive candidate job profile or their resume.
Q: Please describe your client base?

A: Our client base is diverse consisting of enterprise clients, SMB clients and a la carte job posting clients..  Our model allows us to reach people that are using the internet worldwide.  We have had clients look for technology, entry level, and medical candidates.  On a global basis we have assisted clients in India, the Philippines and the United Kingdom to reach passive job seekers.  Our product will not work for companies looking for candidates that don’t spend time online such as truck drivers etc.

Q: What future trends do you see in how companies generate job posting traffic?

A: I see companies using new technology to reach candidates such as blogs, recruiting video and referral networks.  It’s not that you want the quantity of traffic for your jobs it’s the quality of the traffic that should be of concern.  We partner with other job engines such as Simply Hired and Indeed however we show up in the sponsored listing which is first, thus separating ourselves out to get the quality traffic.

Q: Does CareerMetaSearch.com have plans to offer any additional services or expand in anyway within the online recruitment industry?

A: Our research and development team are currently working on a collegiate product called AlumNet to reach passive candidates as well as our resume database is expanding and we are increasing our intellectual property portfolio to expand our products and services.  We are also in discussion with various partners that complement our products and services so we become the #1 destination for passive candidate recruiting.
Q: Considering where online recruiting is headed, do you see future HR professionals needing to have marketing savvy?

A: Yes I believe that HR professionals should have some marketing insight.  This will not only increase their overall value to a company but will add to their skillset.  The HR professionals that will have this experience will allow them to hire more qualified candidates in a shorter span than another HR professional who are not marketing savvy.  Candidates have more choices than ever to work for who they want where they want, once you become marketing savvy this will allow you to build your brand and hire more efficiently to separate yourself out from the rest of the pack.

